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PROFILE:

PERFECTIONISM from
herself and from her girls is
what she continually
strives for and it is this
which has made her Limer-
ick;f most succfssful model
with a top class agency
under her helm-the lady of
course is Celia Holman

e,

Modelling came naturally to
Celia but it was a carcer she
always wanted to pursue. I
suppose every young girl
dreams of a career on the stage
or on the ramp. It was always
my dream”.

Celia was only 15 when she
first began to model and she
trained with Ann Moloney
here in Limerick and the
Shanncn  Airport modelling

agency. ; o

“I was very involved in Irish
dancing then and I believe
when it came to modelling, it
was my greatest asset”, said

ia who was a member of
the Dalton School of Dancing
for 10 years.

“I had a backﬁ;aund
in stage work and in dealing
with audiences—it was all a
great help to me”.

Celia modelled freclance
for some time and whenever
Dublin  Agencies came to

imerick I was always asked
to join them. “I was con-
tinually being urged by local
shops to open up my own
agency .

g'e‘I( was something I had
never thought about™.

12 years
with
agency

“They felt that I had the
ability and if I could get that

across (o others they felt that
we would have a successful

agency in Limerick”, Celia’s
agency celebrates its 12th
birthday this year and the lady
with the stunning good looks
has never looked back.

Her driving force and her
sheer delemnnatio;: has seen

ncy grow from eight
girls at the mgnm 40. And itis
now placed high on the list of
leading agencies throughout
the country.

“I'm proud of this agency-
it's my baby and its opened so
many doors for me”.

Celia was only 21 when she
opened her agency and look-
ing back now she believes that
because of her youth, she just
didn’t see any pitfalls, “If I
was doing it now, [ would be
much more cautious”.

Celia has now developed a
strong rapport between the
Dublin Agencies. And two of
her models are currently
kurking with agencies in Dub-

n.

And if things are not
working out for them in
Dublin they can come back
here.

Celia is ni:_w p|:ovidi

riunities for the girls
m din’ Celia is gtfaow
providing opportunities for
the gi:lslj.B which did9nt exist
when she was starting off
“Dublin was like America
then”, she claimed.

“Its never difficult to iﬂ

irls to modelh:ut it can be
S:rfﬁmla to get the right ones-a
successful odel rl‘lﬁtllsl have
height, a good bone structure
amF rood skin-—if she is fabu-
lous looking then it's all the
better but all that is required is
4 pleasing face-but height is
girl’s top trump”, said the 5'8"
model.

“And a willingness to work
T ..

By MARY
AN
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Celia Holman Lee with children Ivan and Cecelia at

CELIA HOLMAN LEE

home.

hard willingness to work hard
will get you anywhere but you
must have the right attitude—
not only must you be good at
ramp work but you must also
be able to do photographic
and commercial work as
™ el de

1a compares a model to
an actress-she has to be
adaptable and she has to be
able to sell the garment she is
modelling. Her moods must
change with clothes she is
‘weanng.

Celia comparss a model to
an actress she has to be
adaptable and she has to be
able to sell the garment she is
modelling. Her moods must
change with the clothes she is

‘weaning.

Succeeding in the business
and making it a full-time
career is the privc!eEe of very
few. “If you are ranked in the
top 12 in Dublin, then certain-
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Iy there is money to be made”,

“But I always tell the girls to
keep their options open-you
can still hit the ramp at 35 but
forget about photographic
work after your early twen-
ties”, -

When people go to a fashion
show, they expect a hiﬁh
standard but few realise the
time what goss into preparing
just one show.

Music
for
shows

And not only is Celia’s work
confined to the Limerick area
but she also travels extensively
throughout the country,
travelling vp West as far as
Castlebar and south as far as
Mallow., “I'm glad the shows
are only seasonal-travelling
alone can be very demanding
on the models”.

Celia selects all the sets for
the shows herself and arranges
all the choreography herself.
“The music for the shows is
worked out between Mike
Corry, Dave Gaynor and
myself. And of course
Dorothy Cantrell has been a
great help to the growth of the
agency”.

Often accused of being a
perfectionist, Celia is wil
to stand by this‘adcusnﬁun—"?
push myself so hard and I
always look for perfection.

ometimes I think I push m;
girls over their limits and¥
wonder how they take it but
they are a great bunch and no
matter what kind of conditions
grngresmres they are workinﬁ

er they just get on witl
their job".

“I have great pride in my
models and 1 kno%: their
standards are high-they
would'nt be accepted by the
Dublin agencies if they we-
ren’t top class”.

Celia is now also running a
suceessful deportment school
where she . regularly runs
courses, “There is a demiand
for these classes and jts not
}u.sl from young people but
rom all age groups™.

When a girl comes in to
train as a model, usually after
the course and after a few
shows I know if she has what it
takes to be a successful model.

“She must then get her
portfolio together but this can
be done for less than £100 and
she can continually add to
this .

*Accessories would then be
the next major outlay-each
girl must have her own collec-
tion of accessories but again
she builds up these from
season Lo season”,

Sometimes Celia selects her
girls from her deportment
classes but often girls come in
with that natural ability,

Celia herself has modelled
in_Dublin, has done many
T.V. commercials and has
appeared in all the top glossy
fashion magazines

Did not
work
abroad

And her one regret if she
Wwas to start again was is that
she did not spend some time
working abroad-“otherwise
I'd like things just as they
are”, said Celia who admits to
bci.ng a homebird”. ’

“I'm from the city and I'm
must say that the people of
Limerick have been very good
to me~they have given me
encouragement in every way-—
the amount of letters I re-
ceived following the successful
Access Community tv prog.,
and the subsequent appear-
ance on the panel of the Lrish
fashion awards on the Late
szt: Show were just unbeliev-
able”.

Celia travels regularly to
fashion shows in London and
there she get’s ideas for her
shows. ““I don't steal ideas but
a good idea anywhere is meant
to be copied”,

One 1hin'§ Celia would like
to see is the fashion photo-
graphers and the advertising
§E.”"""‘ coming down to the

id-West region to do their
recruiting—*'the talent is here—
look at our models who have
been successful in Dublin™,

Celia’s first model to make
it big on the Dublin scenc was
Sheila FEustace-Sheila has
made it happen herself-she is
offto Japan shortly to dosome
fashion work with Eddie Sha-
nahan Model Management—
her success is a great en-
couragement to all the other

Gail McGuane-another
former model with Celia is
now with the Geraldine Brand
Agency, Dublin and there are
three more being interviewed
by the Dublin agencies at
present.

And Eddie Shanahan hopes
to also do some recruiting next
month when he comes to
Limerick for the School of Art
Fashion Show.

Being a successful model is
au;gl;uwgrk and it is deman-

i thaving a good agent is
hal? the battle it is they who
will help you to get the top
assignments and once you get
there its up to you to be asked
back again.

Since hel;heady 15m bof
organising shows lia be-
lieves that standards of shows
have gone up “but the Public
expect a high standard”.

Celia also runs a successful
fashion shop at 45 Thomas
Street for the past 12 years but

admits that she ‘would have
been unable to look after it
without the help of her hus-
band Ger. “It just could’nt
have been done without him”,
said Celia.

But now that I have moved
to my new premises I hope to
devote more time and I intend
to travel more on buying
expeditions for the shop.

Celia has one son Ivan (10)
and one daughter Cecilia
gsc)h—bc;lh pupils at the Model

001,

And Cecilia has certainly
inherited her mother’s love of
the fashion world,

“It’s all she wants to do and
even though she is only eight
she is no stranger to the ramp.
I encourage her of course but |
would'nt over doit, I know the
knocks in the business”,

“‘Ivan is the direct opposite,
he isa rugby fanatic and has no
interest at all in the fashion
world but he does get a thrill at
se:ing either of us on the

aper”

ith little time for relaxa-
tion, Celia likes to get away
from it all and spend some
time with her children,

lia has a number of male
models on her books but she
says that committces here
usually like to have some of
their “members to do the
modelling-1 like this, it is
much more homely and gener-
ally goes down well with the
audiences.

Wish
them
best

Asked how she felt about
the increasing number of
Agencies which are now in the
city, Celia~“They have done
nothing to affect my business,
I guess they felt that there was
a neg here and I wish them all

st

But Celia's agency is cer-
tainly well-known throughout
the “country. Her ongoin,
dedication ?érr the success of
the Agency and the success of
the girls is always evident.

‘A Model in the Malu‘n%‘l—
the Access Commhunity T.V.

rogramme which was pro-
guoed here in Limerick with
the help of the Celia Holman
Lee Model Agency has en-
sured that the agency is now a
household .name-a record
number of viewers tuned into
see the show and Celia re-
ceived many accolades follow-
ing its huge success,

Celia hopes to develoy
further the strong rapport shg
has formed with the Dublin
agencies-not only are her girls
&iﬂf to Dublin but recently a

in-based model nt
some time working with Celia
here in Limerick.

“Much of a model's work in
Dublin is devoted to photo-
graphic sessions and little
Opportunity is available for
ramp work. And as we do all
ramp work here is the ideal

lace for experience in this
eld"”. g

in Celia says that she
would like to see the fashion
hotographers coming to

imerick-at least once. in a
while.
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Maisie Cooper, Ladies Captain,
cheque to Frank O’Leary,

Association of the Mentally H
National Open Scotch Foursomes. Also included are Nuala Mericer {left) and

Jackie Costelloe,

Limerick Golf Club,
vice-chairman, Limeric
andicapped, proceeds from the Lancome Ladies

Lancome.

esenting a substantial
Parents and Friends



