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Promoting local talent: Gigtown organisers at Limerick Boatclub, Ross O’Donoghue and Padraig Butler

Pushing the boat
out for local talent

By FRANK O’CONNOR

AN opportunity to
showcase home-
grown musical tal-
ent and a desire to
offer an alternative
entertainment expe-
rience for the pun-
ters were just some
of ~the reasons
behind two Limer-
ickmen’s decision to
turn Limerick Boat-
club on Sarsfield
Bridge in to perhaps
one of the city’s
most interesting and
unusual live music
venues,

“We really believed we
could change people’s
opinions of the Boatclub
from potential to profes-
sional,” said Ross
O’Donoghue, one half of
the Gigtown promotion
team.

“It is one of the most
unique venues in Ireland
with that backdrop of the
Shannon and the skyline
and everyone who comes
down is always up for a
goodtime,” he said,

The story began when
the other half of tha nart.
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Limerick Boatclub: now one of the city’s most exciting venues (LL)

Boatclub.

A lot of hard work saw
the building change from
a room into a bar, some-
thing which Ross has
immense respect for.

“It’s mad, he still has to
work two days a week in a
shop but at the weekends
he runs the Boatclub place
as professionally as any
other bar in town. The
candles are lit and the
vibe is just amazing. But
he needed someone to
help with the missing
ingredient; punters.

“I'm just finishing a
media degree up in Mary 1

friends and it just made
sense to be the one to help
him turn the place frem a
bar into a venue,” said
Ross.

He had experience of
seeing some of Ireland’s
finest acts play the venue
in the past, and this was
one of the factors that led
to him establishing the
Gigtown promotional
company.

“I set up Gigtown
Music. I tracked down the
best bands in Limerick
and said: ‘here’s the place
to launch your album,
dvd, private yacht or

your debut headliner
here’.”

And what of the name
Gigtown—it sounds a lit-
tle like a well-known play
produced by Island The-
atre Company a few years
ago?

“Well, the name for our
little promotional organi-

sation comes from the fact
that Limerick was once
the home of ham. We just
thought that Gigtown was
a much more appropriate
name for modern Limer-
ick than Pigtown,” said
Ross.

There are manv differ

it differently.

“We genuinely don'’t see
ourselves in competition
with other venues. Obvi-
ously we need to keep our
heads above water, but if
there were 20 venues in
Limerick we’d still be try-
ing to promote local talent
and stop some of the big-
ger acts from overlooking
Limerick altogether,” he
said.

“There’s real consensus
that Limerick is only just
behind Cork and Dublin
for its activity, but the
opportunities aren’t there

for some acts. We're work- |
ing on changing that,” he |

said.

The Gigtown crew also
bring in outside promot-
ers who want to use the
venue to promote the acts
they are bringing in to the
city.

Ross feels that a number
of circumstances have led
to promoters seeking an
alternative space within
the city, bonmtlmea dictat-
ed by the lack of choice
that some of the more
established venues give
their clientele.

“Limerick people have
more money and less time
to spend it than ever. Some

people have responded to |
that by offering :aniustd |

weekend exper
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unigue venues 1o ireianq
with that backdrop of the
Shannon and the skyline
and everyone who comes
down is always up for a
goodtime,” he said,
The"story began when
the other half of the part-
nership, Padraig Butler,
left his job in a bank to
take out a management
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candles are lit and the
vibe is just amazing. But
he needed someone to
help with the missing
ingredient; punters.

“I'm just finishing a
media degree up in Mary I
where I worked as student
campaigns officer, student
health promoter and tour

contract with Limerick Manager We're best
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rigtuowin promorwonal
company. )
“I set up Gigtown

Music. I tracked down the
best bands in Limerick
and said: ‘here’s the glace
to launch your album,
dvd, private yacht or
whatever’. I tracked down
bands who were rehears-
ing but not gigging yet
and_said: ‘you deserve
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that lLamerits was ouce
the home of ham. We just
thought that Gigtown was
a much more appropriate
name for modern Limer-
ick than Pigtown,” said
Ross.

There are many differ-
ent established venues in
Limerick, and they face
stiff competition week,
week out, but Ross views
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their clientele.

“Limerick peoiile have
more money and less time
to spend it than ever. Some
people have responded to
that by offering sanitised
weekend experiences that
don’t differ much from
week to week.

“It’s the same cover
bands and the same DJ’s
in almost every venue.
Anything that stands out
from that has something
to offer. Obviously pro-
moters are tapping into
that for the benefit of cul-
ture lovers,” he said.

One such promoter is
Shane Mac Curtain, from
the Cheebah crew, who
run the increasingly pop-
ular Roots, a monthly reg-
gae night.

Mr Mac Curtain, who
has been involved with
the music scene in Limer-
ick for over 10 years out-
lined the uniqueness of
the venue, and Gigtown’s
enthusiasm as being deci-
sive factors in his decision
to run nights there.

“We are excited by the
diversity of music on
offer there—in any given
week you could hear any-
thing from Finnish guitar
music to Japanese hard-
core. We now offer a
Jamaican reggae night.
There is a feeling that this
isn’t a processed venue,
the Limerick crowd have
made it very much their
own,” he said.

However, Ross feels that
more people in the city
need to try different
venues when viewing live
music.

“The
support
been trying to do has been
huge but we do wish there
was more willingness to
experiment out there.
Coldplay may never gig in
the Boatclub, but live orig-
inal music is a unique
experience. It’s something
you just can’t download.

“We want people to
realise how rewarding it
can be to check out an
unsigned act on a Thurs-
day or a Sunday and not
just make a night of it
during the weekend,” said
Ross.

The Gigtown crew view
Limerick as an ideal place
to launch future events as
Ross reveals plans for
open air shows, and bring-
ing more international
acts to the city.

“Limerick is an amaz-
ing place to live in at the
moment. A lot of young
motivated people are real-
ly making a difference to
culture, our social scene
and its image.

“We want to see our-
selves along side these
guys flying the flag for
independent music in the
Mid-West.

“At some stage we also
want to bring some inter-
national scale events to
Limerick city centre. It’s
about time really.

“We're investigating a
number of open air sites
which could stage the
highlight of the Limerick
event calendar. Limerick
deserves it,” he said.
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